
1. Creating Audience awareness for Odissi  Dance in Gujarat 

During the ‘Saptak Music festival 2013’,  a question was discussed with executive members  
of the OSCA & JCARC that what is your aim for presenting an Odissi dance program? Who 
is the target audience for Odissi dance programs?  

Soon I think, I was working on it since last 20 years in Gujarat to establish Odissi dance 
form. I just share some of my experience and also discuss how we can get a targeted 
audience. 

Coming back to 1992, after marriage I shifted to Rajkot, which is in Saurastra region in 
Gujarat and completely alien to the word Odissi.  I don’t know how I can introduce Odissi 
in this region. To your surprise, my husband has suggested to join a Bharatnatyam class, 
because if I am in the atmosphere of dance ,then I will like it. But soon I got a chance to 
perform on 15th August 1992, a programme named  “ Mile sur Mera Tumhara” , organized by 
Rajkot Municipal Corporation. Many art lover of Rajkot( as they have told me ) had seen 
Odissi dance for the first time. But I am satisfied that at least I have started it. Later I 
have formed Aum Arts Dance Academy in the year 1995 and started Odissi dance classes 
with six students. On 9th Aug, 1995 a theme base program ‘Srikrishna Rasalila’ written by 
my mother Smt Lakshmi Mishra was organized under the banner of Aum Arts Dance 
Academy. Since 1995, we have organized at least one theme base major program every 
year till 2009 under the banner of Aum Arts Dance Academy. 

My main aim was that the audience should know, what is Odissi? At the same time, I need a 
audience who come to see and enjoy Odissi dance on regular basis. 

In the second chapter of Bharatmuni’s Natyashastra it is written that the audience should 
be well acquainted, well versed, well-tuned what the dance presentation are going on. They 
should be Rasikas, means knew about Rasa and the ability to understand Rasa which the 
dancer communicates. The above thing shows that the audience should be well informed 
about lyrics, raga & theme of dance before presenting any dance performances. 

In my view when you are going to give any show, first, we should be make good publicity 
about concept or theme of dance program & prepare good print material to distribute 
before program (We are providing all information along with the invitation card) because 
before presenting any dance performance, the audience should be well informed about 
lyrics, raga & theme of dance. Second, we used to give press note in all local newspapers 
about the show one day before the program. Also we tried to give the detail information 
about the repertoire. So people can read and well versed with the alphabets of Odissi 



before coming to the show. Third, we must arrange to publish performance photographs 
and program reviews in newspaper. In Rajkot, we have used all the three techniques to 
popularize the Odissi dance form in Saurastra region. 

With this I have parallel started giving lecture demonstration of Odissi Dance in schools, 
colleges, Universities with full make up and present 4/5 dance performances. We have 
given more than 200 Lec-demo across the Gujarat in last 20 years. So soon Government of 
Gujarat has recognized it and included Odissi classical dance in ‘Kalke Kalakar’ program, 
state level competition, Rastriya Yuva utsav, Nabaratri, Vibrant Gujarat and many dance 
festivals organized by by Govt of Gujarat and Gujarat  Sangeet  Natak  Academy.  

Fundamentals rule for marketing of any Arts form is the concept of audience development. 
To present art meaningfully to audience, dancers must understand what appeals and 
enthuses people from different ethnicities. To support it I am sharing one of my 
experiences.  

In the year 2000, I was performing at Dholakia College of Performing Arts at Shihor near 
Bhavnagar. I choose one Gujarati song of ‘Sitayana’ written by Ninu Majumdar. The 
sequence is of Sita’s Agni Parikhya.  So after the presentation I saw, some of the ladies 
are crying. I understand that I am able to connect with the audience. 

Recently in 2011, after performing at Modhera Festival, I am the last to cross the gate. 
The gateman came and told me that your performance is good. I have performed ‘Durga 
Tandav’ on that Day. So it becomes clear to me that, presenting themes in which people are 
familiar would better engage audiences. 

Research in psychology also indicates that people choose to participate in activities, which 
they have previous exposure to and experience with. The art of dancing though Universal 
holds different meanings in varied social contents. People dance for different purposes,  
to celebrate, to grieve, to enjoy, to express and communicate. Dance expression and 
movement patterns can be enjoyed even more when the repertoire is understandable. 

In 2011, I have choreographed “Yuga Dharma Ganga” for Aryakanya  Gurukul, Porbander 
and around 5000  audience are there. The students perform Odissi Dance on the theme of 
Ganga. Audience has enjoyed it because the performance was given by local girls and they 
connect with the theme of Ganga. 

Intricate complex movements of Odissi Dance become meaningful to diverse audiences 
when common or universal themes are expressed. Odissi Dance has no limitation in 



expression of theme or content. It communicates the stories of divine as well as portrays 
the daily events, themes from nature and human life. Being limitless in range, the precise 
and well defined technique of Odissi Dance affords endless opportunities for improvisation 
and exploration of new universal themes. 

For example, the theme of love which is universal in nature. So the ‘Sringar Rasa’ in Odissi 
dance can be depicted through Bhartuhari’s ‘Sringar Satak’, Kalidasa’s ‘Shakuntalam’, 
Jaydeva’s ‘Shri Geeta govinda’.  

Another opportunity for audience development is to learn from principle of product 
development in management science. In suggesting the need for product improvement 
through continuous change, Tom peters, one of the Guru’s of business management, 
professes “excellent firms don’t believe in excellence only, they believe in constant 
improvement and constant change.” 

Odissi dancers can employ new methods of management to be successful in attracting 
multicultural audiences. While retaining the intrinsic meaning and technique of the dance 
form, there is an opportunity to improvise experiment and innovate keeping in view the 
needs of the audience. Louis Stevens, a famous writer, in one of his speeches said “ great 
product marketing isn’t selling the product. It is responding the way people want to feel 
when they drive the car or run the mile. It’s not selling it. It’s selling the feeling that 
people want to feel (Opera America news line 1997) 

This quote aptly explains the essence of audience building. Developing audiences, as Steven 
tells us, is more than marketing a product. It is marketing an experience. To market 
something effectively, it is essential to understand what people care about, what 
motivates them to buy and use a product or attend an event. 

Much like my experience, it is necessary to identify and understand what audience would 
relate to and enjoy. 

With this idea in Gujarat, I have made my latest production ‘Vaishnava Jana To tene re 
kahiye re….’, the famous and priya Bhajan of Mahatma Gandhiji in  Odissi Dance form which 
is written by Sant Narsingh Mehta. The audience here enjoyed our dance since they can 
connect to it. I incorporate multimedia which had shown Puri temple and Dwarka temple . 
In that way I tried to connect western part of India to eastern part in this theme. This 
way by using technology with tradition we can enhance our production in Odissi Dance. 



Last not least I strongly believe that we will be successful in creating the target audience 
for Odissi Dance in Gujarat. 

Jay Jagannath. 

Guru Smt Suprava Mishra is an Odissi danseuse, Choreographer, Writer. She is an 
innovative Guru and her two books on Odissi dance widely acclaimed by dance experts. 

Reference: - The article   of Dr Rohini Dandavate, Odissi dance exponent. 


